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Enrolment No.

Diploma Semester -1 Examination January- 2010

Subject code: 310001

Subject Name: Advertising and Communication
Time: 11.00 am - 1.30 pm

Total Marks: 70

Attempt all questions.

Make suitable assumptions wherever necessary.
Figures to the right indicate full marks.

English version is Authentic

Write six stages of history of advertising.
What is campaign & campaign planning?

Write on selection of Advertising Media.
Write on Market research and advertising.
OR

Write on media planning for rural & urban area.

Write on consumer psychology for advertisement.
Write on Knowledge of visual language.
OR
Write on effects of advertisement on consumer.
Write on advertising for urban and rural communication.

Write on legal aspect act & important of registration. For
advertisement.
Write on important of market survey.
OR
Write on modern advertising.
Components of layouts & definition of design.

What is Benefits of registration & copy act?
Writ on indoor & outdoor advertising media.
OR
Which media is most effective for advertising & why?
Which parameters of market survey?
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