Seat No.:

Date: 07 /07 /2010

Instructions:
1. Attempt all questions.
2. Make suitable assumptions wherever necessary.
3. Figures to the right indicate full marks.
4. English version is Authentic
Q.1 (@) What is marketing? Describe characteristics of modern marketing.
(b) Explain 4 ‘P’ of Modern Marketing .
Q.2
(@) Discuss functions of Modern marketing
(b) Explain importance of Marketing Management.
OR
(b) Explain Importance of Consumer’s behavior.
Q.3
(a) Describe various factors affecting consumer’s behavior
(b) Discuss different kinds of customers.
OR
Q.3 (a) Whatis Market Research ? Explain its objectives.
(b) Discuss functions of Market Research.
Q.4
(@) What is product planning ? Explain its characteristics.
(b)  Explain Product Life Cycle in detail.
OR
Q.4 (a) Discuss Product Mix in detail.
(b) Discuss an importance of Product Planning
Q.5
(a) Discuss the characteristics and importance of advertisement
(b)  Explain objectives and importance of Price in marketing
management.
OR
Q.5 (a) Explain Advertisement and Publicity. Differentiate them.
(b) Discuss different factors affecting Price in Marketing Management.
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