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Seat No.: __________                                                Enrolment No._____________ 
   

GUJARAT TECHNOLOGICAL UNIVERSITY 
Diploma Engineering Semester –IV Examination Dec. - 2011 

 

Subject code: 345402                              Date: 08/12/2011 

Subject Name: Marketing Management 

Time:  10.30 am – 1.00 pm                                      Total Marks: 70 
 

Instructions: 

1. Attempt all questions.  

2. Make suitable assumptions wherever necessary. 

3. Figures to the right indicate full marks. 

4. English version is considered Authentic. 
 

Q.1 (a) Define and explain the term “Market” and “Marketing” with suitable 

example. 

07 

 (b) Discuss the factors affecting consumer behaviour.  07 

Q.2    

 (a) Explain the process of “Marketing Research”.  07 

 (b) Discuss the role of Marketing Information System. 07 

  OR  

 (b) What is meant by “Marketing Strategy”? explain. 07 

Q.3    

 (a) Explain the factors affecting selection of the best media for 

advertisement. 

07 

 (b) Discuss the impacts of social and cultural factors to determine the 

consumer behaviour.  

07 

  OR  

Q.3 (a) What is meant by ‘Motives’ in refrence to consumer behaviour?  07 

 (b) Explain importance of saleforce in sales promotion.   07 

    

Q.4    

 (a) Explain the factors affecting determination of pricing of any product. 07 

 (b) Distinguish between personal and psychological factors.  07 

  OR  

Q. 4 (a) Write the short notes on: 

(1) Importance of Branding (2) Product consistency  

07 

 (b) Explain the stages of Product Life Cycle. 07 

    

Q.5    

 (a) Explain the role of audio-visual media to construct image of product 

in consumer mind.  

07 

 (b) Discuss any two important methods of sales promotion. 07 

  OR  

Q.5 (a) Classify the types of consumers.  07 

 (b) Explain the concept of “Product-Mix” with suitable example. 07 
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5|`Gv!5|`Gv!5|`Gv!5|`Gv!    V “બ�ર” અને “બ�ર�	યા” ની યા�યા યો�ય ઉદાહરણ સાથે 

સમ�વો. 

07 

 A “�ાહક વત�ન” ને અસરકતા� પ�રબળોની ચચા� કરો.  07 

    

5|`GvZ5|`GvZ5|`GvZ5|`GvZ    V “બ�ર સશંોધન” $�	યા સમ�વો. 07 

 A બ�ર મા�હતી ત%ંની &િમકાની ચચા� કરોુ . 07 

  VYJFVYJFVYJFVYJF  

 A બ�ર )હરચના એટલે -ંુ ?ુ સમ�વો. 07 

5|`Gv#5|`Gv#5|`Gv#5|`Gv#       

 V િવ/ાપન માટના 0ેષઠ મા3યમોની પસંદગીને અસરકતા� પ�રબળો 5

સમ�વો. 

07 

 A “�ાહક વત�ન”ને િનધા��રત કતા� સામા6જક અને સા8ં9િતક પ�રબળોની ૃ

ચચા� કરો. 

07 

    

5|`Gv#5|`Gv#5|`Gv#5|`Gv#       

 V �ાહક વત�ન સદંભ< “$ેરકો” નો અથ� સમ�વો. 07 

 A વેચાણ=>ૃ3ધમા ંવેચાણદળ? ંમહ@વ સમ�વોુ . 07 

    

5|`Gv$5|`Gv$5|`Gv$5|`Gv$       

 V કોઈપણ પેદાશની �કBમત િનધા�રણને અસરકતા� પ�રબળો સમ�વો. 07 

 A યCDતગત અને મનોવૈ/ાિનક પ�રબળો વFચે તફાવત આપો. 07 

     VYJFVYJFVYJFVYJF  

5|`Gv$5|`Gv$5|`Gv$5|`Gv$       

 V IંકનJધ લખોુ : (1) Pાડં? ંમહ@વ ુ (2) પેદાશ સાત@ય  07 

 A “પેદાશ Sવનચ	” ના તબTાઓ સમ�વો. 07 

    

5|`Gv55|`Gv55|`Gv55|`Gv5       

 V �ાહકના માનસમા ંછાપ ઉભી કરવામા ંWXય-0ાય માદયમોની 

&િમકા સમ�વોુ . 

07 

 A વેચાણ=>3ધની મહ@વની કોઈપણ બે પ3ધિતઓની ચચા� કરોૃ .  07 

  VYJFVYJFVYJFVYJF  

5|`Gv55|`Gv55|`Gv55|`Gv5       

 V �ાહકોના $કારોને વગZ9ત કરોૃ . 07 

 A “પેદાશ-િમ0” નો �યાલ યો�ય ઉદાહરણ સાથે સમ�વો. 07 
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