Seat No.: Enrolment No.

GUJARAT TECHNOLOGICAL UNIVERSITY
DIPLOMA ENGG.- IV" SEMESTER-EXAMINATION - JUNE- 2012

Subject code: 345402 Date: 19/06/2012
Subject Name: Marketing Management

Time: 02:30 pm - 05:00 pm Total Marks: 70
Instructions:

1. Attempt all questions.

2. Make suitable assumptions wherever necessary.
3. Figures to the right indicate full marks.

4. English version is considered to be Authentic

Q.1 (a) Whatis meant by pricing decision ? Explain. 07
(b) How would you like to select the best media of 07
advertisement ?

Q.2 (a) Explain importance of sales promotion. 07
(b) Classify and explained the types of advertisement. 07

OR
(b) Describe the factors affecting consumer behavior. 07

Q.3 (a) Distinguish between psychological and cultural motives. 07

(b) Explain the process of market research. 07
OR
Q.3 (a) Explain the different stages of product- life — cycle. 07

(b) Explain the concept of length and width of any product 07
with suitable example.

Q.4 (a) Write the short notes on : (1) Importance of product-mix. 07
(2) Importance of market strategy.

(b) Explain importance of 'Product Branding' to consumers. 07

OR
Q.4 (a) Explain the role of market information system. 07
(b) Explain importance of 4 Ps in marketing mix. 07
Q.5 (a) Discuss the merits of print media of advertisement. 07
(b) Discuss the demerits of the audio-visual media. 07

OR
Q.5 (a) Explain the concept of market and marketing. 07
(b) How would you like to deal with the following types of 07

customers : (1) Talkative customer (2) Shy nature

customer.
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