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Instructions:

1. Attempt all questions.

2. Make suitable assumptions wherever necessary.
3. Figures to the right indicate full marks.
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Define rural markets and rural marketing. Give differences between
rural marketing and urban marketing.
Discuss nature and characteristics of rural market of India.

Discuss needs and wants of rural consumer. How it is differ from
urban consumer.
Discuss factors which influence rural consumer during purchase of a
product.

OR
Discuss marketing information system for rural market and their
source of information.

Discuss product strategies of rural marketing.
Discuss additional P’s of rural marketing.
OR
Discuss packaging for rural market and role of semiotics.
Discuss 4A’s of rural marketing mix.

Discuss pricing strategies of rural market.
Discuss distribution practices used by FMCG companies in rural
marketing of India.

OR
Discuss approaches for segmenting the rural market of India.
Discuss distribution practices used by Agri-input companies in rural
marketing of India.

Discuss sales promotions used in rural market of India.
Discuss decline stage of product life cycle (PLC) and relevant
marketing strategies in rural markets of India.
OR
Discuss outdoor media used in rural market of India.
Discuss challenges faced by companies operating in the rural markets.
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